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Why have we issued this Brief?

	· Business Objectives

	


	What needs to change as a result?

	· Job to be done

· Communication objective


	


	With whom does the change need to happen?

	· Target consumer description


	


	What is the underlying need of the target, which will provoke the desired change?

	· Validated target consumer insight
	


	What will we offer to answer the consumer need?

	· The single minded benefit to communicate
	


	How can we justify the offer?

	· Reason to believe
	


	When are the meaningful moments in which we can communicate our offer to the target audience?

	· Connection moments
	


	STORYTELLING  Team

	· Team Members
· Accountabilities
	


	Practical requirements & information

	· Key performance indicators
- Earned media expectations
· Research plans
· Executional mandatories
· Approval process and timings
· Milestone deadlines
· Budget
- Production
- Media
· Attachments 
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