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TELLING CHECKLIST (©)

SN

1. LINE UP 2. IDENTIFY 4. DEVELOP 5. EXECUTE

NOTES

"1 Is the choice and role of media
relevant in Telling the story?

"1 Is there a clear flow and
interaction between channels
to build the story over time?

| Is there clarity on how paid - owned
channels could activate high return
of earned media?

| Does the Telling plan capture
media innovation requirements?
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